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Search Strategy  

UC Berkley recommends a five step search strategy.  First you need to analyze your topic 

and then you need to decide where to begin.  The second step is to pick the right starting point.  

You can choose to start with a search engine, a subject directory, a specialized database, or find 

an expert.  Remember to keep an open mind as you search.  The third step is to keep learning as 

you continue to research and be willing to change your strategies if they aren’t working.  Keep 

an open mind and search the results to see if there is any additional information that you want to 

add to your research.  The fourth step is to not get stuck using the same strategy over and over.  

Be willing to try new strategies such as switch from a search engine to a subject directory to a 

specialized data base and back.  The final step is to go back and is to retry different strategies 

once you have more information.  (http://www.lib.berkeley.edu/TeachingLib/Guides/Internet/Strategies.html) 

Search Tools 

There are many different search tools available for people to use when they are searching 

for things on the web.  There are three basic types of search tools that people should start with.  

These search tools are search engines, subject directories, and metasearch tools. These tools will 

allow you to search parts of the web, to find different types of information, and expand your 

perspectives.  Search engines help people to find specific information about any subject area 

using keywords.  Subject directories focus the search by using categories rather than keywords.  

Finally metasearch tools search several search engines to find the information requested.  

MetaSearch tools also search by keywords but they are better to use in order to get broad results 

rather than a more narrow focus. (http://websearch.about.com/od/internetresearch/a/whatissearch.htm)  

 

Search Engines (Who are they and how do they work)  
1
There are several different search engines to choose 

from.  Google is the search engine that is used most often at this 

time and it has one of the largest databases of web pages.  There 

are several different types of web documents available.  A few 

examples of the available web documents are blog posts, wiki 

pages, and group discussion threads.  When doing research, you 

may not want to rely on Google alone.  Sometimes you need 

another perspective.  There are a couple of other search engines 

to try.  These search engines are Yahoo! Search and Exalead.  

Search engines actually search through databases rather than 

actually searching the web itself.  Each search engine searches a database of web pages that have 

been collected and saved.  The search engine gives you a taste of available websites and once 

you click on the website, then you will get the up to date information that is available.  Computer 

robot programs that are known as spiders build and select search engine databases.  They search 

the web pages to find the web pages that they want to include in their database.  Once the spiders 

have found the information then they had the web pages over to another computer program that 

indexes the page and stores it in the database so that it can be retrieved when it meets the 

searcher’s criteria.  Search engines exclude some web pages because of policy.  Search engines 

exclude searchable database like library catalogues and article databases because spiders do not 

                                                           
1
 Figure 1-Google Logo: I retrieved this image from www.google.com  

Figure 1-Google Logo 
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have access to them.  The material in these searchable databases is known as the “invisible web” 

because it is there on the web but you can’t find them in the search engine results. 
(http://www.lib.berkeley.edu/TeachingLib/Guides/Internet/SearchEngines.html)      
 

Independent Student Evaluation Project - (E1) Advanced Searching (How do you do this?)  
2
To complete this project, students will research what 

computer system and applications will best meet their need over the 

next year.  Students will choose the platform they prefer and which 

operating system they feel will be the best.  Once they have 

determined which operating system to buy, they will then determine 

the hardware configuration they want and why.  Students will 

research the best place to purchase their computer from and how 

much it will cost.  They will also determine if they could get by with 

a cheaper system and if they chose the cheaper computer what would 

they be giving up.  Research for this project will be done on the web.   

Visible versus Invisible Web (What is this?)  

“Visible web” is what you can find when you use a search engine.  The “Visible web” is 

also what you can find in subject directories.  The ‘invisible web” Is the information that is on 

the web but cannot be found using search engines or subject directories.  Over the past few years 

search engines have been able to get around some of the barriers that were keeping them from 

accessing some web pages.  There are still some barriers that search engine crawlers are not able 

to get through.  Searchable databases such as library catalog, article databases etc. are not 

accessible to search engines because the search engines cannot put in the required password.  

People must search these databases separately and they may be required to provide a special 

login name and password.  Some search engine companies have polices that exclude some web 

pages from their database.  This is often done to keep unwanted content from being added to 

their database. Google Scholar is available to the public even though it contains journal articles 

and other available scholarly publications.  Google Scholar only provides people with access to a 

tiny fraction of the available scholarly articles and publications. (Manager) 
(http://www.lib.berkeley.edu/TeachingLib/Guides/Internet/InvisibleWeb.html)      

Scholarly Research (What is this?)   

Scholarly research is different from the general information that is posted on the web. 

Scholarly research has been reviewed again and again.  It has been peer-reviewed which is when 

a group of experts read the information and determine if the information presented is accurate, 

solid, valid, and correct before it can be published.  Scholarly information is value-added which 

means that the value of the article increases each time it is reviewed by experts.  For the most 

part, scholarly information is not biased and will be at complete and accurate as possible.  

Scholarly information is important because it creates discourse which causes people to engage in 

conversations with people all around the world which helps to build new knowledge and to build 

the scholarly community.  Scholarly information looks very different because different areas of 

research publish their information differently.  The design of the website does not ensure that the 

information is scholarly.  You need to read the information to determine if it is scholarly or not.  

                                                           
2
Figure 2-Mac Book Pro: I retrieved this image from www.bing.com  
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Often times, scholarly information online looks like a lot like scholarly information in print. 
(http://www.lib.berkeley.edu/doemoff/tutorials/scholarlycontentonline.htm) 

Education Related Search Sites  
3
Education Related Search Sites are there to help student all through 

their educational career.  These sites are designed to help students prepare to 

go to college by providing information on the SAT and ACT testing and AP 

classes.  These sites also give high school students information on what kind 

of grades and test scores different school require for entrance to their school.  

Once they are in college, these sites help students to be successful in college.  

Finally, there are sites that are available to students that help them to choose 

the occupation that is right for them. 

 

California Assist (How can this help you?)  

California Assist is very helpful to college students who are transferring from one 

California college to another.  This is an online system that shows students how the credits they 

earned at one public college or university in California can then be applied when they are 

transferring to a new school.  This system also provides the most up-to-date information about 

the students who transfer in the state.  You can look up the information in two different ways.  

The first way is to explore the transfer information.  You would use this if you had already 

chosen a major and you know what information you want to access.  You can choose the school 

that you are transferring from or the school you are transferring to in order to see the selected 

transfer information. And which colleges or universities these majors are available at.  The other 

way to look up information is to explore majors.  You would use this section if you wanted to 

find out more about a specific major or to find out about the different majors that interest you 

and the colleges and universities that offer the major that you are interested in please reference 

my table (http://www.assist.org/web-assist/welcome.html)  

 

 

GCC Transfer Center (What's here and how can it help?)  

At the GCC Transfer Center you can learn all about the transfer process and everything 

you need to do when you are ready to transfer to a different college or university.  They offer 

transfer councilors to help make the process easier.  They offer students strategies that will help 

them get admitted into the college that they want to transfer to.  They offer workshops, advising 

sessions with the representatives of different universities and they offer campus tours and 

transfer fairs.  They are available to answer any questions regarding the transfer process and they 

provide students with their contact information.  They keep you up-to-date on upcoming events 

and on the transfer guidelines and requirements for different colleges and universities. 
(http://www.glendale.edu/index.aspx?page=150)     
 

                                                           
3
 Figure 3-SAT Logo: I retrieved this image from www.bing.com  
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Inspiring Minds (How can this help you?)  

The Inspiring Minds website provides students with information to help them prepare to 

go to college.  It is a website designed to make college planning easy.  You can register to take 

the PSAT/NMSQT and SAT tests and practice for these exams. Students can find colleges that 

they are interested in attending and they explore careers.  It provides them with information on 

different ways to pay for college.  There is a guide on how to apply to college.  It explains to 

high school students how they can get college credit for taking CLEP exams and for taking AP 

classes.  You can actually look at available AP classes, prepare for the AP exam, and learn about 

what the scores on the AP exams mean.  This website is a great resource for those people who 

want to go to college. (https://apstudent.collegeboard.org/home?navid=clep-aps)             

 

U.S. Bureau of Labor & Statistics Occupational Outlook Handbook (How can this help 

you?)  
4The U.S. Bureau of Labor & Statistics 

Occupational Handbook provides people with 

information about hundreds if different 

occupations.  You can search occupation 

groups to find out more information about 

particular jobs.  It will list the title of the job; 

give you a job summary, what education you 

will need for that particular occupation, and the 

median pay.  You can check out different 

occupations according to the highest pay, 

fastest growing, or by the most new jobs.  You 

can select occupations by the level of education 

required or by the on the job training provided as well.  This is a 

great website when you are trying to make career decisions. 
(http://www.bls.gov/ooh)   

Social Media on the Web (What is this?)   
5According to the dictionary, social media is websites and 

other online means of communication that are used by large groups 

of people to share information and to develop social and 

professional contacts.  Social media websites have one thing in 

common, when on these sites; people can interact with the website 

and with other people who are visiting the site.  People can share 

information with each other.  Some examples of social media 

websites are social bookmarking, social news, social networking, 

social photo and video sharing, and wikis.  Some of the well known 

social media websites are Facebook, YouTube, and Twitter just to 

name a few. (http://webtrends.about.com/od/web20/a/social-media.htm)    

                                                           
4
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Evaluating the Information You Find (How do you do this?)  

It is important to learn to evaluate the information that you find on the web because 

anyone can create and write a webpage and so you need to be sure that the information you are 

using is quality information.  There are several things to keep in mind when looking at a website.  

First look at the title of the webpage.  What can you tell about this page from looking at the URL 

or the web address?  Does it look legitimate? Next, look at the authority of the website. Look to 

see if there is a documented author and if so what are his/her qualifications or affiliations.  Check 

to see if there is any contact information provided.  Identify who published or sponsored the 

webpage and are they legitimate. The next thing to examine is how accurate is the web site.  Do 

you as the reader trust the reliability and validity of the web page?  Identify the sources that were 

used to create this webpage.  Make sure that they are reliable and valid.  Really look at the 

information and see if it is in agreement with the other information that you have already found.  

It is important to know how current the website is.  Look to see when the web page was created 

and when it was last revised.  Also, check to see if there are any outdated links or links that are 

no longer working.  You will also want to look at the coverage of the webpage.  If this is a 

webpage with good information then it will contain original information and not just have links 

to other sources.  The information will have real value and the author will have dug deep for the 

information provided.  Finally, look at the webpage to make sure that it is objective.  Determine 

why the webpage was created and what its purpose is.  Was it created to inform or give facts, to 

explain, to persuade, to sell or advertise something, to share information or for some other 

purpose?  If the information provided is biased then it is not a very good webpage to use.  By 

looking at all these things, you will be able to determine if the webpage you found is a good one 

to gather information from or not.   (http://gcc.glendale.edu/library/instruction/tutorials/EvalWebPages.html)            

Intellectual Property & Plagiarism (What are these and what are the rules?) 

Plagiarism is the stealing of other people’s intellectual property.  It is when a person uses 

another person’s ideas or words without clearly and explicitly acknowledging the source of the 

information.  To avoid being accused of plagiarism people need to give credit to the person the 

information belonged to.  Credit must be given when you use another person’s ideas, opinions, 

and theories.  Any fact, statistics, graphs, drawings, pictures, or any informational piece that is 

not common knowledge must also be given credit. Common knowledge is facts that can be found 

in many locations and are known by many different people. Finally, if you quote a person or 

paraphrase their words they need to be given credit.  There are several strategies that will help to 

avoid plagiarism.  First, when you are taking notes, be sure to use quotation marks around any 

information that is taken directly from the text.  Second, paraphrase what was said.  Be sure that 

you are not just rearranging the author’s word, but that you are putting the information into your 

own words.  Finally, check the paraphrase that you wrote against the original text to be sure that 

you didn’t accidentally copy the author’s work and that the information is accurate. 
(http://www.indiana.edu/~wts/pamphlets/plagiarism.shtml)    

Keeping Track of and Citing Resources using MLA (What is this?) 

According to MLA style citing resources and keeping track of the resources that are used 

when doing research must be documented on a works cited page.  All entries on the works cited 

page must relate to the works that are cited in your paper.  Information within the paper should 

be sited with the author’s last name and page/pages that the information was found on.  The 

http://gcc.glendale.edu/library/instruction/tutorials/EvalWebPages.html
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works cited page should be formatted the same way as the rest of your paper. Give the page the 

title Works Cited.  Center the title and keep the font the same size as the rest of the paper.  

Double space between each line and indent the second line along with any line after that.  Make 
6
sure that you accurately cite each source.  Include any information that is 

available.  Determine the medium of the publication. When documenting 

your sources make sure you write down the author’s name, the title of the 

book or article, publication date, the publisher, place of publication, along 

with edition or volume of the journal or book and the pages.  When you type 

these sources onto your works sited page, you need to put the sources in 

alphabetical order. (https://owl.english.purdue.edu/owl/resource/747/02)  
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